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COLLECTORS’ INSIGHT

Guillaume Houzé - collector, creator of Antidote annual 
exhibition, Galerie des Galeries (Galeries Lafayettes, Paris)

Indeed, the economic situation is difficult but the crisis will be able to 
stabilize things. The prices had reached a very high level and the rea-
djustment about to operate will affect some artists. A lot of them will 
disappear from the second market. At the same time, galleries will be 
able to refocus on their work consisting of discovering and promoting 
young artists.
In this perspective, the art market crisis is a good and bad thing.
Anyway, the hazards of the second market have little influence on 

my collecting behaviour. Indeed, even during periods of crisis, we do 
not change our strategies but we stick with them. However we need to 
act with caution and tenacity. As for me, this will be an opportunity 
to complete some series of artworks by important artists in the collec-
tion.

Franz Wojda - collector, Professor Vienna University of Technology, 
Deputy Chair of the Board of Trustees, Museum für Moderne Kunst 
Stiftung Ludwig (Wien) 

The collapse in the prices of major works of contemporary art at auction in the 
last twelve months is a well known story.
Art fairs and gallery exhibitions have also seen a sharp downturn in buying in-

terest, driven by the retreat – or in some cases even the complete absence – of 
young and extremely wealthy clients who frequently regarded art as 
an investment and a matter of prestige, and a perceived obligation on 
the part of corporates with art portfolios to impose cost cuts on their 
collecting activities. This downturn has been especially noticeable in 
positions that were marketed heavily over recent years. Collectors who 
prefer to follow an “artistic concept” and consider art to be something 
that enriches their lives (an increasing number, I believe) remain very 
price conscious and well aware of market conditions, but are neverthe-
less keen, steady and focused buyers. 
There is still good demand for works by established artists with many 

years of constant development behind them. The number of high qua-
lity pieces is less, but prices are perfectly reasonable. Good opportuni-
ties are available at the moment for “real” collectors.
My budget for 2008 and 2009 is in line with the average amount over recent 

years. I am making even greater efforts to identify and acquire young artists with 
significant potential. Recently I have also acquired a few works by established 
artists to add to my collection and fill in gaps.
Overall, it has not been the financial crisis that has been guiding my purchases, 

but other circumstances.
My collection is kept in three locations and is constantly interacting with my 

family and friends. We live with contemporary art and I endeavour to constantly 
rotate the works we have on display. This requires a great deal of effort, but is u 
ltimately extremely rewarding.

Photo Antoine Legrand

Photo Doris Kucera
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Design prices, like art prices, are dictated by two fundamental principles: signature 
and rarity. The most popular contemporary designers have an immediately 

recognisable style, and just as a trained eye knows a Picasso or a Fernand Léger 
from a distance, so design collectors can easily recognise a piece by Marc Newson 
or Ron Arad. Design objects that have earned some kind of recognisable market 
value are generally pieces created by designers who are supported by galleries 
and exhibited at international art fairs and in prestigious museums.
Indeed, the similarities between art and design began to multiply during the 

1980s and this trend has substantially inflated design auctions prices over the 
last decade. Contemporary, cutting-edge, design almost consciously abolishes the 
frontier between the object and the artwork and certain creations are distinctly 
more art-oriented than object-oriented. At the same time, in order to stimulate 
market interest, designers have begun to invest their works with another characte-
ristic common to most artworks: the rarity factor. So we now frequently encounter 
unique pieces (prototypes or one-off orders), limited and numbered series and a 
“differentiation principle” (via, for example, redefining the purpose of certain ob-
jects by the Campana Brothers, or the introduction of an element of chance into 
the production process by Gaetano Pesce). 
Between 2005 and 2008 design prices appreciated rapidly, following much the 

same steep trajectory as contemporary art prices. Rare and generally highly 
sculptural pieces fetched tens, sometimes hundreds, of thousands of euros, and 
occasionally millions. Although not a “design” piece, the auction record for a 
piece of furniture is € 25m for Badminton Cabinet dating from the 18th century 
(c. £ 17m on 9 December 2004 at Christie’s). With an equivalent sum, one could 
buy a major work by Pablo Picasso or a masterpiece by Rembrandt, whose auction 
record stands at € 29.6m (c. £ 18m) for Portrait of a Lady, Aged 62, on 13 December 
2000 at Christie’s London.
In February 2009, a 20th century piece of furniture at the Christie’s / Pierre 

Bergé -Yves Saint Laurent sale in Paris unexpectedly fetched a sum not far short 
of the Badminton Cabinet record: Eileen Gray’s “dragons” armchair elicited an 
astonishing final bid of € 21.9m, a figure substantially above Christie’s estimates.
Although contemporary design still has far to go before reaching such dizzy sum-

mits, certain highly gifted designers have managed to infiltrate a niche market 
with very limited editions created in parallel with a massive industrial produc-
tion. The prestige of signatures like Marc Newson, Frank Gerhy, Zaha Hadid, the 
Campana brothers or Ron Arad, coupled with the rarity factor and the artistic 
and technical qualities of the selected pieces make design a collectors’ field just like 
any other artistic segment. Ranging from a couple of hundred euros for second-
hand pieces of furniture and objects from major production series to the seven-
figure sums for works by the Australian designer Marc Newson, the auction price 
range in the design world is – like that of the art world – extremely broad.
Between 2006 and 2008 design sales generated numerous new records at Sothe-

by’s, Christie’s, Phillips de Pury & Company, Artcurial and several other auction 
houses. However, the atmosphere at these big sales has been substantially less eu-
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phoric in 2009 and the most popular designers of just several months back have re-
mained unsold when proposed at what now look like exorbitant prices. For exam-
ple, on 12 June 2009, Sotheby’s organised a major sale in New York with, as its star 
lot, the precious shiny aluminium bench Tuyomyo (“yours and mine” in Spanish) 
by one of the world’s most famous architect/designers, Frank Owen Gehry. This 
unique piece, developed by Emeco using state-of-the-art aviation technology, was 
announced at between $250,000 and $350,000; but the piece was bought in, leav-
ing Sotheby’s 16 November 2006 New York record of $ 150,000 (117 000 €) for a 
Fish Lamp dating from 1986 intact.
Aside from the failed Tuyomyo sale, the prices of works by the world’s most sou-

ght-after designers have nearly all contracted in 2009, except for certain “icons”, 
including Marc Newson’s famous Lockheed Lounge LC1.

Marc Newson at the top
Marc Newson has pieces in the Vitra Design Museum at Weil am Rhein in Ger-

many, the Museum of Modern Art in New York, the Carnegie Museum of Art in 
Pittsburg and the Centre Georges Pompidou in Paris. Coveted by museums and 
winner of about thirty different prizes (including the famous Golden Compass in 
2000) he is also promoted to major contemporary art collectors by the Gagosian 
Gallery (whose protégés include Jeff Koons and Damien Hirst) and by the Pari-
sian Kreo Gallery where Didier Krzentowski is preparing a catalogue raisonné of 
his limited editions, the prices of which have rocketed over the last decade.
Today, Marc Newson is the world’s most expensive living designer at auctions. 

His star piece, the sculptural Lockheed Lounge, has already set a new record this 
year. 
On 30 April 2009, Phillips de Pury & Company gave the chaise-longue prime sta-

tus at its London Design sale with its photo on the catalogue cover and no less 
than nine pages of text about the work, including the observation that the very 
same piece had appeared in Madonna’s “Rain” video clip. In fact there are 15 
versions of this chaise-longue, four of which are artist’s proofs. The “pop exposure” 
of the piece auctioned in April contributed to the appetites of buyers who bid up 
to £  950,000 (€  1m). The result was substantially better than the auctioneer’s 
£ 500,000 – £ 700,000 estimate and accounted for nearly half the total revenue 
from the entire sale. 
Back in 1985, when Newson had just graduated, the prodigy designer struggled 

to finance the first examples of his Lockheed Lounge chaise-longue and to sell them 
for around £ 1,000 each. Twenty-four years later, Newson’s global notoriety and 
the very high demand for his works have multiplied his initial prices by almost a 
thousand times! On 16 May 2000 at Christie’s in New York, one example fetched 
$ 90,000 (c. € 100,000) against a high estimate of $ 60,000. On 14 June 2006 at 
Sotheby’s, a prototype of the same piece fetched $ 850,000 (€ 676,000), crown-
ing Newson as the world’s most expensive living designer. In 2007, the Gagosian 
Gallery organised his first solo exhibition in the United States (25 January - 3 
March) and on 14 October of the same year, the price of the Lockheed Lounge LC1 
reached past the $ 1m threshold for the first time with a £ 650,000 bid (c. $ 1.32m, 
€ 934,000) at Christie’s in London. 
Soon after designing his famous chaise longue, Newson created his Pod of Drawers 

in 1987 in homage to the anthropomorphic forms of André Groult’s precious sha-
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green-sheathed chiffonier (1925). The Pod of Drawers marks a significant milestone in 
Newson’s work and the piece was re-edited in 10 examples and two artist’s proofs 
in 1999. However, just a month and a half after the close of his exhibition at the 
Gagosian Gallery, Christie’s offered a version of the piece created before 1990. In 
fact, Christie’s presented the entirely hand-made Pod of Drawers not in a Design 
sale, but in a Post-War and Contemporary Art Evening Sale in New York on 16 
May 2007, despite the fact that the auctioneer had a sale of 20th century Decora-
tive Arts and Design on the same day at its Paris branch. Going under the final 
hammer for $ 900,000 (€ 664,000), this move contributed to the Pod of Drawers 
acquiring the status (and price) of a major unique work of art. Two years later, 
Christie’s sold a more recent edition of the Pod of Drawers (1999) for half the price 
at £ 300,000 (€ 330,000) in London.
These spectacular auction results have of course had a beneficial impact on his 

later works such as his Komed wall lights which fetched £ 50,000 (c. € 55,700), twice 
their initial estimate, on 30 April 2009 at Phillips de Pury & Company.
Notwithstanding Newson’s successes, the other major names in the design field 

have experienced a rather less buoyant price evolution. Ron Arad and Zaha Ha-
did, for example, have been particularly impacted by the deterioration of the mar-
ket in 2009.

Zaha Hadid
At the height of her art, Zaha Hadid is one of the most sought-after signatures 

in design. And yet during the first half of 2009 all her major pieces offered at 
auctions were bought in: the Crest chaise (8 examples) at Christie’s NY on 2 June 
2009 (estimated £ 40,000 - £ 60,000), the Gyre lounge chair (12 examples, estimated 
at £ 40,000 - £ 50,000) and the Black table (£ 80,000 - £ 120,000) presented at 
Phillips de Pury & Company London 
on 30 April. Her best auction result so 
far this year has been € 38,000 for her 
Moraine sofa from the Z-Scape series 
on 14 May at the Palais Dorotheum 
in Vienna. The piece was estimated 
at € 24,000 to € 28,000 based on the 
good result (equivalent to €  29,000) 
obtained for another example of 
the same piece six-months earlier at 
Phillips de Pury & Company NY. 
In May 2004, Zaha Hadid became 

the first woman to win the Pritzker 
Prize considered the “Nobel prize” 
of architecture. Two years later, the 
Iraqi-British Hadid won the interna-
tional competition for the Dubaï Bu-
siness Bay centre-piece with a project 
consisting of three “dancing” towers 
(subsequently renamed Signature 
Towers) which are due to be inau-
gurated in 2011. That same year (2006), the New York Guggenheim hosted a 
retrospective exhibition of her work (3 June – 25 October) and the following year 

Zaha Hadid
Black «Aqua» Table (2006)
€ 227 321
Phillips, de Pury & Company, London, 30 Apr. 2009
© Dan Toben Smith
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(2007) the London Design Museum was the first British museum to organise a solo 
exhibition of her work, highlighting both her design creations and her architec-
tural vision (2007). At the end of 2008, her neo-baroque and futurist style made 
a distinctive foray into the field of art on the walls of the Sonnabend Gallery in 
New York. 
Collectors appear to have strong appetites for her work at the frontier of sculpture 

and design, just as they do for the creations signed by Marc Newson and Ron Arad. 
Two rare pieces created by Zaha Hadid fetched six-figure sums in 2005 and 2007: 
the first was a prototype of the Aqua table which fetched $ 250,000 (€ 212,150) at 
Phillips New York on 8 December 2005. This dynamic object evokes a liquid fro-
zen in motion and has a silicone gel top that projects a changing reflective surface. 
There are only two prototypes of the Aqua table (P1 and P2) on the basis of which 
a series of 12 examples was produced; subsequently, a series of 39 red Aqua tables 
was produced for the (RED)1 campaign that Bono and Bobby Shriver have been 
orchestrating since 2002. These red tables change hands at auction for between 
€ 22,000 and € 28,000 (April 2009, Rago Arts & Auction Center, Lambertville). 
The series limited to 12 examples has not yet arrived on the secondary market. 
Phillips de Pury & Company bought in a black version estimated at £ 80,000 at 
the famous Design sale of 30 April 2009. Zaha Hadid’s auction record was set on 
13 October 2007 for a spectacular piece entitled Urban Nebula (460.1 x 240 x 1,130 
cm). The work is a sort of fluid-form sculptural installation made of 150 blocks of 
polished black concrete and it was set up for the 2007 London Design Festival a 
month before being auctioned at Phillips de Pury & Company in London where it 
fetched £ 260,000 (€ 372,000).
2007 was a good year for Ron Arad with a series of new records. However, his 

market contracted in 2008 and, so far in 2009, both collectors and auction houses 
have shown considerable caution with respect to his prices.

Ron Arad 
Ron Arad has achieved recognition in a number of different fields: professor of 

art at the Royal College of Art in London, artist, designer and architect (reception 
area of the Tel-Aviv Opera House, Holon Design Museum in Israel, Olympic 
Bridge in London), he also has connections with the world of fashion. Some of the 
world’s most prestigious museums have acquired his works that represent a signifi-
cant step in the evolution of the shapes and materials used in our everyday objects. 
His solo exhibition No Discipline is today pursuing its itinerary: having opened at 
the Centre Georges Pompidou in Paris (20 November 2008 - 16 March 2009), it is 
now at the New York MoMA (2 August - 19 October 2009) and will be hosted by 
the Amsterdam Stedelijk Museum in 2010. 
Born in Tel Aviv in 1951, Ron Arad studied at the Jerusalem Academy of Art and 

Design. Having graduated, he moved to London in 1973 and opened the One Off 
Ltd studio in Covent Garden in 1981. His debut in the world of design was a piece 
of furniture that Marcel Duchamp would have appreciated: an old Rover car seat 
with two metal tubes in semi-circular arcs acting as feet and arm-rests – The Rover 
Chair – that clearly merged art with design at the outset of his career. The piece 
was produced by One Off Ltd until 1989. 
Today the emblematic Rover Chair is produced in two limited versions by Vitra, 

1 Fund for the treatment and prevention of HIV in Africa.
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Ron Arad
Fauteuil ‘Afterthought’ (2007)
€ 170 000
Christie’s, Paris, 28 May 2009
© Erik and Petra Hesmerg

one rusted, the other chrome-plated, under the name Moreover. The auction price 
of a first-edition Rover Chair is between € 4,000 and € 5,000 on average. Howe-
ver, this price range can triple for one of the rarer models such as the 1984 Ro-
ver Chair in red leather offered at Damien Leclere in Marseille in November 
2008. Estimated at € 10,000 to € 12,000, it attracted generous bidding and sold 
for € 15,000.
Nevertheless, his D sofa perfectly illustrates the switch from euphoria to sobriety 

amongst collectors and dealers with respect to star designers. On 13 December 
2007, Phillips de Pury & Company literally hit the jackpot: a D sofa (or St. St. 
Sofa, created in 1994 by the One Off Studio in 20 examples) more than tripled 
its $ 100,000 estimate when it fetched $340,000. On 16 June 2009, the same pie-
ce struggled to reach its low estimate 
of €  100,000 and eventually sold for 
€ 95,000 at Artcurial (Paris). 
Back in 2006 (November 28), Artcu-

rial had already sold a Ron Arad piece 
for 4x its estimate: Loop Loom, a chaise 
longue in polished steel wire mesh (edi-
ted in 5 examples plus 3 artist’s proofs) 
fetched € 100,000, a record for the de-
signer at the time.
Hs prices continued rising throu-

gh 2007 with a bid of £ 100,000 (c. 
€  144,000) at Christie’s on 14 Octo-
ber for Two Legs and a Table, edited in 
20 examples by the Ron Arad Studio 
in 1996. The following year (12 June 
2008) a prototype of Two Legs and a 
Table fetched £ 200,000 (c. € 252,000) 
at Phillips de Pury & Company in 
London.
However, even his “exceptional” pie-

ces began to suffer from price depre-
ciation at the end of 2008. Fearful of 
over-paying their acquisitions at a time 
when all the economic, financial and 
art market indicators were in the red, 
collectors rejected best pieces offered 
on 17 December 2008 at Phillips de 
Pury & Company in New York. The 
estimates for Wild Crow ($  160,000 – 
$ 180,000) and for the prototype Oh-
Void ($ 175,000 – $ 225,000) were too 
high for collectors and the four pieces which found buyers (at between 8,000 and 
40,000 dollars) remained “cautiously” within their estimated ranges. The best 
Ron Arad result over the following six months came from the Paris branch of 
Christie’s that sold one of his Afterthought armchairs (2007) for € 170,000 versus an 
estimate of € 180,000 - € 250,000 (28 May 2009). On this occasion, the “diffe-
rence factor” (the four examples edited by the Mourmans de Maastricht Gallery 
are all slightly different in terms of design, material and colour) appears to have 
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produced the desired effect.
Although it is a less well-known facet of his work, Ron Arad is also a painter. 

Since the beginning of the 1990s his paintings (of his own furniture creations) 
have struggled to acquire a stable auction price index. In 2001, a 2-metre painting 
of the famous Big Easy armchair sold for the equivalent of € 4,200 at Cornette de 
Saint-Cyr in Paris. In June 2008, Artcurial tried to sell similar works for between 
€ 14,000 and € 22,000! Although these price ranges are more or less coherent with 
the evolution of his price index as a designer, they are excessive considering how 
little his paintings are known. The works were therefore bought in… suggesting 
that the dissolution of the frontier between art and design works better when art is 
introduced into design than vice-versa.
Contemporary Dutch design – characterised by creative or narrative objects, hi-

ghly conceptual works, technological innovations and unlikely combinations – is 
currently enjoying a good deal of attention from collectors. Born in the 1960s and 
70s, Jeroen Verhoeven, Joris Laarman, Tord Boontje, Marcel Wanders and Joep 
van Lieshout are currently the most sought-after designers at auctions after Marc 
Newson, Ron Arad and Zaha Hadid. 

New blood from Holland
The success of the Droog design agency has largely contributed to the interna-

tional recognition of a new generation of designers from the Netherlands. Droog 
Design, a Dutch designers’ collective that appeared in 1993 and that was officially 
founded in 1994 by Gijs Bakker and Renny Ramakers, acts as a springboard for 
the most inventive young designers of the moment, including Marcel Wanders, 
Hella Jongerius, Tejo Remy, Richard Hutten and Jurgen Bey. The Agency’s ca-
talogue contains some of the most creative and hybrid objects produced by this 
new generation: Tejo Remy’s Chest of Drawers, Rag Chair and Milk Bottle lamp… 

Joris Laarman’s Heat-wave electric radia-
tor… Marcel Wanders’ Knotted chair and 
Jurgen Bey’s Tree-Trunk bench. 
The Telling Tales: Fantasy and Fear in 

Contemporary Design exhibition at Lon-
don’s Victoria & Albert Museum (14 
July - 18 October 2009) gives pride of 
place to Dutch design. The exhibition 
is deliberately narrative and aims to 
explore the fables and stories associated 
with each object - with the breakdown 
of the frontier between art and design 
being conveyed by a strong dose of 
fantasy and emotion. The majority of 
the selected pieces are limited series by 
artists who have emerged in Holland 
like Tord Boontje, Wieki Somers, Ineke 
Hans, Jurgen Bey, Alexander van Slob-
be, Sebastian Brajkovic, Niels van Eijk, 
Miriam van der Lubbe, Luc Merx, Joep 
van Lieshout, Maarten Baas and Stu-
dio Job. Mostly in their thirties, these 

Joep Van Lieshout
Sensory Deprivation Skull (2007)
€ 42 328
Phillips, de Pury & Company, London, 30 Apr. 2009
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Jeroen Verhoeven
Cinderella table (2005)
€ 70 000
Camard & Associes, Paris, 06 Apr. 2009
Courtesy of Carpenters Workshop Gallery, London

designers have already been exhibited and collected. On the secondary market, 
certain prototypes and limited series change hands for tens, and occasionally 
hundreds, of thousands of euros. For example, the V&A is exhibiting Joep van 
Lieshout’s Sensory Deprivation Skull. This Dutch designer (born in 1963) is the 
founder of the Atelier van Lieshout (AVL, 1995, Rotterdam) where about twenty 
architects, designers, sculptors and artisans work on furniture and organic, and 
distinctly unorthodox, “living units”. His Sensory Deprivation Skull, created in 
2007, is a large skull-shaped fur-lined meditation chamber to accommodate two 
people. There are 10 examples of this giant vanitas, one of which fetched £ 38,000 
(c. € 42,000) in April 2009 at Phillips de Pury & Company in London. Another 
star piece of the Telling Tales exhibition is a marble version of the ghostly Cinderella 
table by Jeroen Verhoeven, the original wood versions of which already fetched 
six-figure auction results in 2008. His prices have since contracted, but Verhoe-
ven has still signed the best auction result of this year amongst his Dutch peers. 
Verhoeven was born in 1976 and studied at the Eindhoven Academy of Design 
like so many of the rising stars of Dutch design including Joris Laarman, Tord 
Boontje, Jurgen Bey, Richard Hutten, Judith de Grauw, Joep van Lieshout, Mar-
cel Wanders, Job Smeets and Nynke Tynagel (Studio Job).

Jeroen Verhoeven
His most spectacular creation is indeed his Cinderella table (2005) the shape of 

which is the result of a cross between an 18th century table and a commode. The 
synthesis of the shapes was done using computer-assisted design technology and 
the piece was made using laser precision wood-cutting techniques. The first hand-
made prototype of the Cinderella table was exhibited to the public at the Design contre 
Design exhibition at the Grand Palais in Paris from 28 September 2007 to 7 Janua-
ry 2008. Verhoeven has had 20 examples of this version produced, one of which 
has been acquired by 
the New York MoMA 
and another by the Lon-
don V&A. By including 
the latest marble version 
of the Cinderella table 
in its Telling Tales exhi-
bition, the V&A highli-
ghts the transformation 
of the table into sculp-
ture and the narrative 
strength of the switch 
of materials: Cinderella, 
made from a common 
material (wood) beco-
mes a precious work of 
art (in marble). 
The very limited edi-

tion of the marble ver-
sion (6 examples) will 
no doubt sell for consi-
derably more than the 
€ 70,000 that the wood 
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version fetched at 6 April 2009 in Paris (Camard & Associés). Another Cinderella 
table in wood carrying a price estimate of £ 80,000 – £ 120,000 failed to sell on 
30 April 2009 at Phillips de Pury & Company as buyers found the price range 
too high. And yet on 12 June 2008, the Cinderella table offered in New York by the 
same auctioneer fetched $ 210,000 against an estimated price range of $ 140,000 
- $ 180,000. In other words, between the euphoria of 2008 and the crisis in 2009, 
the Cinderella table has fallen in value by roughly € 100,000; but, all things consi-
dered, this adjustment does not look unreasonable. The young Jeroen Verhoeven 
(born in 1976) has already scored better auction results than Marcel Wanders, one 
of the most prolific designers of the moment and whose career began ten years 
earlier.

Marcel Wanders 
Marcel Wanders (born in Boxtel in the Netherlands on 2 July 1963) co-founded 

the design studio WAAC’s Design & Consultancies in 1992 and it rapidly became 
one of the Holland’s most successful design businesses. His work has achieved 

international recognition 
outside of Europe, parti-
cularly since the MoMA 
acquired his Knotted chai-
se edited by the Droog 
Design collective in 1996. 
Today, this seat is edi-
ted by the Italian design 
firm Cappellini and sells 
at auctions for between 
€  1,000 and €  2,000 on 
average. 
In 2000, this prodi-

gious designer became a 
mentor by founding his 
own design production 
company Moooi which 
launched Maarten Baas’ 
charred Smoke furniture 
series and collaborated 

with Studio Job. In 2006, he chose Droog Design to produce his Crochet chaise, 
revisiting the crochet tradition in a contemporary material (epoxy resin). Edited 
in just 20 examples, it is Marcel Wanders’ most sought-after piece at auctions. So 
far in 2009 two Crochet chaises have been publicly sold, one at Tajan in Paris on 2 
April, and the other at Phillips de Pury & Company in London on 30 April. The 
hammer prices were between € 25,000 and € 30,000. These two sales were the 
only notable sales of his work this year as his Pizza Carrara Bench (2005) was bought 
in at the Artcurial sale on 7 April. This piece in marble, whose motifs evoke a 
similar kind of delicate embroidery to that used in the Crochet chaise, carried an 
estimate of € 15,000 to € 20,000.

Marcel Wanders
Crochet Chair (2006)
€ 27 847
Phillips, de Pury & Company, London, 30 Apr. 2009
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Unique pieces… through recycling 

Marteen Baas
Marteen Baas (born 1978), one of Marcel Wanders’ young protégés, became a 

guru of the “unique piece” with his charred Smoke furniture series initially produced 
for his art college finals show in 2003 (the wood is burnt at very high temperature, 
then lacquered with an epoxy varnish). The young designer takes existing objects 
and gives them a unique character via one form of “destructive” process or ano-
ther. This strategy is of course close to the “readymade” approach used by contem-
porary artists in the 
20th century and also 
reminds us of the py-
romaniac anger of the 
New Realist Arman 
(who incidentally crea-
ted furniture as well as 
artworks), except that 
Arman stripped the 
chair of its function by 
burning it almost enti-
rely and then transfor-
med its remains into 
sculptures cast in bron-
ze for posterity. Mar-
teen Baas’ design art 
has much in common 
with contemporary art, 
both methodologically 
and artistically, but 
also in terms of price! 
In fact, the prices of 
Marteen Baas’ charred 
pieces of furniture (each 
considered unique) are 
indeed very close to those commanded by Arman’s burnt sculptures edited in 8 
examples. While an Arman burnt armchair from the The Day After series can fetch 
between € 15,000 and € 20,000 (The Day After, one Day in Amsterdam, Cornette de 
Saint-Cyr, Paris, 12 Dec. 2005), a low table by Marteen Baas fetches € 18,000 
(£ 16,000, Unique Smoke Table, Phillips de Pury & Company, 30 April 2009). 
The calcination inflicted on these objects gives them a certain fragility and spi-

rit, but the designer pushes the boundaries between furniture and sculpture even 
further with his Clay series of furniture created by hand-modelling synthetic clay 
onto a metal armature. The uneven and playful aspect of these pieces is attractive, 
especially as they are reasonably priced. At auctions, chairs from the Clay series 
sell for between € 1,500 and € 2,000 and a lot of six prototypes fetched $ 16,000 (c. 
€ 12,000) on 3 June 2009 at Phillips de Pury & Company.

Marten Baas
Prototype «Clay» chairs (2006)
€ 11 264
Phillips, de Pury & Company, New York, 03 June 2009
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Tejo Remy 
Like Marteen Baas, Tejo Remy (Dutch, born in 1960) plays with imperfection. 

However his creations focus more on the idea of recycling. His most appreciated 
pieces recycle waste materials: fabric waste with Rag Chair (1991, Droog Design), 
old drawers with Chest of Drawers (1991, Droog Design), milk bottles with Milk Bottle 
Lamp (one of Droog Design’s first editions). 

The designer has had particular 
success with a chests (versions of the 
famous Chest of drawers) entitled You 
can’t lay down your memories edited in 
200 examples. The design principle 
is voluntarily simplistic and is more 
related to DIY than to the design of 
conventional objects: recycling 
drawers of different sizes and col-
ours, fixing each one with a wooden 
frame to add solidity, and then strap-
ping the lot together. The principles 
of a participative and recycled de-
sign are two strong points in Tejo 
Remy’s works, especially as they co-
incide with today’s concerns about 
ecology, consumption and recycling. 
But what really adds to the collecta-
ble value of these Chests of Drawers is 
the differentiation of each piece. In 
terms of price, You Can’t Lay Down 
Your Memories is a good example (be-
fore the market ran out of cash) of 
the over-heating and of the mad rush 
to acquire works by up-and-coming 
young designers: on 12 June 2008, at 
Phillips de Pury & Company New 

York, one of Tejo Remy’s Chest of Drawers fetched twice its estimate at £ 47,000 
(€ 59,300). Less than a year later, the price was divided by three : an example from 
the same series fetched £ 15,000 (c. € 16,700) on 30 April 2009 at the same auc-
tioneer. And this has been his highest bid of the year so far... In France, two Chest 
of drawers submitted for auction on 14 June 2009 with estimates of €  15,000 – 
€ 20,000 failed to find buyers. 

Emerging designers 
Still relatively unfamiliar to the auction world, Joris Laarman, Tord Boontje and 

the Studio Job duo are the new rising stars of the design market proposing work 
that is boldly decorative and uninhibited. 

Tejo Remy
«You can’t lay down your memories» Cabinet (1993)
€ 30 324 

Phillips, de Pury & Company, London, 12 June 2008
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Tejo Remy 
Like Marteen Baas, Tejo Remy (Dutch, born in 1960) plays with imperfection. 

However his creations focus more on the idea of recycling. His most appreciated 
pieces recycle waste materials: fabric waste with Rag Chair (1991, Droog Design), 
old drawers with Chest of Drawers (1991, Droog Design), milk bottles with Milk Bottle 
Lamp (one of Droog Design’s first editions). 

The designer has had particular 
success with a chests (versions of the 
famous Chest of drawers) entitled You 
can’t lay down your memories edited in 
200 examples. The design principle 
is voluntarily simplistic and is more 
related to DIY than to the design of 
conventional objects: recycling 
drawers of different sizes and col-
ours, fixing each one with a wooden 
frame to add solidity, and then strap-
ping the lot together. The principles 
of a participative and recycled de-
sign are two strong points in Tejo 
Remy’s works, especially as they co-
incide with today’s concerns about 
ecology, consumption and recycling. 
But what really adds to the collecta-
ble value of these Chests of Drawers is 
the differentiation of each piece. In 
terms of price, You Can’t Lay Down 
Your Memories is a good example (be-
fore the market ran out of cash) of 
the over-heating and of the mad rush 
to acquire works by up-and-coming 
young designers: on 12 June 2008, at 
Phillips de Pury & Company New 

York, one of Tejo Remy’s Chest of Drawers fetched twice its estimate at £ 47,000 
(€ 59,300). Less than a year later, the price was divided by three : an example from 
the same series fetched £ 15,000 (c. € 16,700) on 30 April 2009 at the same auc-
tioneer. And this has been his highest bid of the year so far... In France, two Chest 
of drawers submitted for auction on 14 June 2009 with estimates of €  15,000 – 
€ 20,000 failed to find buyers. 

Emerging designers 
Still relatively unfamiliar to the auction world, Joris Laarman, Tord Boontje and 

the Studio Job duo are the new rising stars of the design market proposing work 
that is boldly decorative and uninhibited. 

Joris Laarman
Prototype Heatwave radiator (2003)
€ 19 234
Sotheby’s, New York, 12 June 2009

Tord Boontje
Born in 1968 in Enshede, Tord Boontje’s only auction result in the first half of 

2009 was £  24,000 (c. €  26,400) at Christie’s (7 avril 2009) for his Petit Jardin 
Garden bench (2006, edited in a series of 10 examples). This work, created with 
sheets of hand-assembled steel, is currently exposed at the London V&A’s Telling 
Tales exhibition. 

Joris Laarman
The Dutch designer, Joris Laarman’s auction record is just under the € 20,000 

threshold. Laarman achieved notoriety at the age of 25 with his Heatwave radiator 
at the Milan Furniture Fair in 2004. This superbly decorative work elicits a num-
ber of heat-related metaphors which quickly seduced the international museums 
and then consumers of cutting-edge design: it has become one of the star pieces in 
the Droog Design catalogue. 
The prototype Heatwave offered at Sotheby’s in June 2009 went under the hammer 

just under its low estimate at $ 27,000 (€ 19,200, estimated $ 30,000 – 50,000) 
In 2008, the designer created his Bone Armchair in collaboration with the New 

York gallery Friedman Benda. The work is made using state-of-the art techno-
logies and, in particular, the Optimisation Process used by the car manufacturer 
Opel. Several versions have been edited: one is moulded with a mixture of resin, 
marble and porcelain, another is in transparent polyurethane, and a third is in 
aluminium. The Friedman Benda Gallery is showing examples of the three ver-
sions (edited in limited series of 12 each), but the Bone Armchair has not yet received 
secondary market exposure.

Studio Job
The works of the Studio Job duo make very rare appearances at public sales, 

adding to the rarity effect that is so conducive to price inflation. Studio Job, a duo 
consisting of Job Smeets (born in 1970 in Belgium) and Nynke Tynagel (born in 
1977 in Holland), are past masters in the recycling of ideas and baroque extrava-
gance. 
They made a strong impression at the Miami Design Fair in December 2007 with 

a furniture series parodying major historical styles in blackened bronze and tor-
rents of gold: the Robber Baron collection. Historical references, irony and a pro-
nounced taste for the decorative arts are their hallmarks. They have rekindled 
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interest in marquetry with their Perished collection that includes a bench with iro-
nically macabre motifs. This bench (edition 1/6) fetched £ 45,000 (c. € 60,000) on 
19 October 2008 at Christie’s Post-War & Contemporary Art Evening Sale in 
London. That sale mixed designers Ron Arad and the Studio Job duo with major 
contemporary artists like Takashi Murakami, Gilbert & George, Richard Prince 

and Peter Doig. On 7 April 
2009, Christie’s London 
branch offered Studio Job’s 
Four Panel Screen from the 
Perished collection (edited in 
6 examples). Fetching 
£ 48,000 (c. € 55,000) ver-
sus an estimated price ran-
ge of £ 25,000 – £ 35,000, 
the work is one of the few 
pieces this year to have 
sold above its top estimate. 
And, having previously 
sold for $  47,500 (equiva-
lent at the time to € 23,000) 
at Sotheby’s New York on 
14 June 2008, the Four Pa-
nel Screen in question posted 
a price appreciation of no 
less than €  30,000 in less 
than one year. Studio Job’s 
price index is therefore on 
a rising trajectory, unlike 
many of the more esta-
blished signatures whose 
indices are waning. 
Recent auction results 

seem to suggest that deco-
rative and narrative works are very much in vogue with today’s collectors and 
that the ‘heirs of post-modernism’ are reaping the best results. The success of the 
Brazilian brothers Fernando and Umberto Campana – whose armchairs made 
from assembled plush toys are now easily fetching € 15,000 to € 20,000 at recent 
auctions – is just one example. But the example of François-Xavier Lalanne (1924-
2008) – with five new records signed in 2009 – is even more pertinent. In a career 
spanning half a century, François Xavier Lalanne, whose price index has risen 
155% since 2007, created idealised animal sculptures that contributed to a re-in-
vention of French decorative art. Working with his partner Claude, he managed 
to abolish the frontier between art and design already back in the 1960s. On 9 
December 2008, the day after his death, a siège-mouton (sheep-chair) sold at Chris-
tie’s in Paris for € 110,000, five times its estimate. Two months later, a superb La-
lanne YSL Bar (unique piece, made to order) shattered its estimate at the Christie’s 
YSL-Pierre Bergé Grand Palais sale on 23-25 February when it fetched € 2.4m. 
Compared with kind of sum….the price indices of the new Dutch “cutting-edge” 
still have plenty of upside potential…

Fernando and Umberto Campana
Fauteuil de repos Mickey & Minnie (2007)
€ 18 000
Pierre Berge, Paris, 17 June 2009
© Estudio Campana
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